E.B.R.O. 499
Exhibit D1
Tab 5
Section 7
Page 23 of 25

lio Ra a
Rate impacts for DSM programs are typically derived by calculating the net change in revenues
that occur as a result of the DSM program. This impact can then be expressed on a per flollar or
percentage basis. For the following assessment net revenue impact stemming from'DSM
investment is defined as the difference between the after-tax discounted avoided gas costs

(benefit) and the sum of the discounted revenue losses and utility program costs (costs). Thus,
Revenue Impact = NPV Avoided Gas Costs - NPV(Gas Revenue Losses + Utility Program Costs)

For the 1999 DSM_ Plan, the rate impact was calculated using outputs from the DSStrategist
model to bring it as consistent as possible with the method used by Consumers Gas. For the
calculation, Union used projected rates for the test year which incorporate impacts from DSM
activities in previous years. Table 7.1 below, shows the average impact for a residential,
commercial and industrial end-use consumers as a result of the 1999 energy efficiency marketing

activities. These are incremental to impacts from previous years.

Table 7.1
One Year and Five Year Rate Impacts of 1999 DSM Plan

0.22 0.85 0.10% 0.39%
0.17 0.61 0.17% 031%
0.13 0.52 0.13% 0.64%
0.15 0.61 0.15% 0.51%
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